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About Wealth Management 

The company 
 
 
 
 
Launched in 2011, Wealth Management is a 
digital resource for financial advisors and estate 
planning professionals, part of the Business 
Intelligence Division of Informa. 
 

Their challenge 
Though already familiar with out-of-the-box related 
posts solutions, Wealth Management were looking for a 
more tailored experience.	
	
They were on the hunt for: 
	
•  A smart solution to promote sponsored content and 

maximise revenue 	
•  A third-party technology provider that could be 

seamlessly incorporated into their current design	
•  The ability to track the widget’s performance	
•  Dynamic recommendations that evolve with their 

audience 

Their marketing services and multi-media 
channels are used by several hundred wealth 
management firms daily to promote and 
communicate product, brand, and career 
opportunities to their audience. 



Implementation 

The API 
All our technology is available via API for a more flexible 
and autonomous installation. Full support and interactive 
documentation is supplied in order to assist the technical 
team during onboarding. 
 
 
CMS Integration 
Bibblio’s recommendations were incorporated to the 
site’s template on Drupal and can easily be switched on/
off across other sites in the future, for a faster 
integration at scale.. 
 Optimized recommendations 
User engagement was maximized by choosing a blend of 
contextual similarity and popularity. A recency boost was applied 
to keep the recommendations aligned with industry news. 



User experience 

Different widgets, same tech 
Using Bibblio’s catalogue function, WM were 
able to separate their sponsored content from 
their editorial content. Each module displays 
related suggestions generated specifically for 
the article in order to maximize engagement. 

Total transparency 
Instead of pushing unwanted content onto the 
user, Bibblio’s optimized algorithm learns from 
interaction data to deliver the most relevant 
sponsored articles to the readers. 



Outcome 

The results 
Bibblio’s signature algorithm adapted to user 
interaction in order to improve the recommendations 
and maximize month-on-month uplift. 
 
       CTR 
The ratio of users who click on a recommendation 
served on a page, compared to the number of page 
views. 
 
       In-view CTR 

The ratio of users who click on a recommendation 
served on a page, compared to the number of times 
users saw the Bibblio module. 
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The ROI for Wealth Management 

Growth via Bibblio 
 

Resulting revenue 
Cost of Bibblio 

 
Net uplift to Wealth 

 
ROI 

 18k page views/month 
 
 $4,800 /month 
-$   329 /month 
 
 $4,471 
 
 14.58x 


