
How the right 
related posts plugin 
will create more 
loyal users for your 
WordPress site 
Build trust and user loyalty for your site by 
recommending quality content the easy way.
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Our attention is the fuel that drives the digital 
economy, and we’re spending more time online 
than ever before. A study by global advertising 
agency We Are Social found that every day:

Attracting 
consumer attention

The average 
American spends

4.3
hours online

The British spend

3.8
hours online

The Brazilians spend

5.2
hours online

2

https://blogs.worldbank.org/publicsphere/files/publicsphere/1a.jpg
https://blogs.worldbank.org/publicsphere/files/publicsphere/1a.jpg


bibbl.io

While the internet contains 
an astonishing amount of 
the world’s information, our 
level of engagement with that 
information is dropping. 

Research from Microsoft 
shows that the average human 
attention span dropped from 
12 seconds at the start of the 
21st century, to eight seconds 
by 2016 – that’s less than a 
goldfish. Microsoft also found 
that 19% of online viewers 
defect in the first ten seconds 
of landing on a website. 
 
Converting one-off visitors 
into loyal regulars is becoming 
even harder.

2001 2016
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Decline over the 21st century
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http://time.com/3858309/attention-spans-goldfish/
https://evolutiondigital.com/blog-how-can-cable-operators-adapt-to-short-attention-spans/
https://evolutiondigital.com/blog-how-can-cable-operators-adapt-to-short-attention-spans/
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This has led to some pretty suspect 
tactics to try and get attention: 
clickbait, fake news, building casino 
addiction strategies into product 
design… Tristan Harris, formerly of 
Google, founded Time Well Spent 
to combat this trend. This is a non-
profit movement of design thinkers, 
philosophers, social scientists, 
anthropologists, entrepreneurs, and 
technologists, which aims to align 
technology with humanity.

The usual 
suspects
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We live in an arms race for attention. Because 
we only have so much attention in our lives, 
everything has to fight harder to get it. The 
internet isn’t evolving randomly. We know 
exactly where this is going, and it will only get 
worse. Our mind is our one instrument to live 
our lives, to be informed, to be present with 
each other and to solve our most important 
problems – and it’s been hijacked. 

 
Tristan Harris, founder of Time Well Spent

How do businesses thrive and grow in this environment without 
joining in the exploitative tactics that treat consumers as simply 
containers of attention to be extracted at any cost, and not 
people? One way is to give them more relevant content that they 
actually want and which helps them achieve their goals.
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So how do you help users find high-quality content 
that’s relevant to their interests? One answer 
is recommendation, and related post plugins 
specifically if you’re a Wordpress site. There’s no 
doubt that recommendation is now an essential part 
of the online content experience. Netflix relies on it 
(and it’s worth $1billion a year to them). YouTube 
devotes half their page to it. It’s what makes Spotify 
such a great product.

Giving consumers 
what they want

http://uk.businessinsider.com/netflix-recommendation-engine-worth-1-billion-per-year-2016-6?r=US&IR=T
http://www.adweek.com/digital/even-spotify-surprised-huge-success-its-discover-weekly-playlists-173129/
http://www.adweek.com/digital/even-spotify-surprised-huge-success-its-discover-weekly-playlists-173129/
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Text media has been trying to join the party for a while, 
with mixed results. Frequently, the advertising model has 
made some of the best-intentioned sites a mess of Taboola 
panels and clickbait; but real, quality recommendation is 
gaining traction – and it’s not hard to see why. Businesses 
can’t afford to ignore the opportunity to double or triple 
the clickthrough and engagement rates on their pages.

WordPress users have had the opportunity to use related 
post plugins for a while, but until recently most plugins 
have been limited. They required lots of manual tagging 
work, not taking advantage of the latest technology, and 
not adapting to user behavior. That’s all changed though.

Attention is getting harder and harder to 
get and hold, and recommendation has to 

be part of your strategy.
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The best new related post plugins:
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Don’t require tagging and  
categories to work:

by using smart semantic 
technologies, the new systems 
analyze your content without you 
having to tell them what it means, 
which means less work for you as 
well as better understanding of what 
your content is about

Use AI to decide what to show users:

old tag based systems recommend 
content simply because it has similar 
topic or category tags to the content 
a user is looking at: the new systems 
use machine learning techniques 
to find much more sophisticated 
connections between content

Get smarter and smarter:

by looking at how users react to 
recommendations, the new systems 
can adapt to user behavior and 
get better and better at finding  
relevant content
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Users want engaging, relevant, and 
informative recommended content 
that they can trust, and there’s no 
longer any excuse to not deliver it 
to them. WordPress sites that fail 
to live up to expectations run the 
risk of seeing their audience drift 
away to stickier platforms. The new 
generation of related posts plugins 
use AI to analyze and understand 
your content and user data to find the 
most relevant content for users when 
they want it. They’re simple SaaS 
systems that are easy to implement 
and dynamically improve over time. 

The same rules that work for Netflix 
and Amazon also work for WordPress 
sites like yours. David Elms, UK head 
of media at KPMG, says in their 
annual media report that there is 
still strong consumer demand for 
quality content. “Quality, and trust in 
that quality, is a value differentiator.” 
Recommending good, relevant 
content within your WordPress site 
will ensure that readers stay longer, 
are more engaged, trust your brand, 
and will return for more. 

Conclusion:  
The stickier the better
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https://home.kpmg.com/uk/en/home/insights/2017/06/media-tracker--trust-in-the-uk-media.html
https://home.kpmg.com/uk/en/home/insights/2017/06/media-tracker--trust-in-the-uk-media.html


Takeaways It’s becoming harder and harder to win and keep people’s attention 
in the Attention Economy. 

 
Users want relevant, timely, high-quality recommendations. Media 
owners that offer positive online discovery will be rewarded with 
consumer loyalty. 

 
The first generation of related post plugins haven’t kept up: 
they still require extensive tagging, don’t take user behavior into 
account, and don’t get smarter. 

 
The new generation of related posts plugins are changing the 
game, using the latest technology and artificial intelligence to 
recommend the most relevant content to consumers. A great user 
experience is being put back at the heart of recommendation. 

 
By recommending great content from your own pages users are 
encouraged to spend more time on your WordPress site, leading to 
deeper engagement and increased revenue.
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Learn how implementing the ideal related posts plugin that will boost 
online loyalty is simpler than you might think. Download our eGuide:

4 reasons why Bibblio’s related posts plugin is  
ahead of the rest

Download now

http://resources.bibblio.org/4-reasons-bibblios-related-posts-plugin-is-ahead

